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For Better or Worse, 'Water' Leads the Ingredient List"

The fact that "Water" is the primary ingredient in a formula is highly symbolic when
viewed through the lens of the Biological Reactor. In many mass-market lotions, 80%
to 90% of the product is simply water. When deconstructed using the logic of the
Biological Reactor, the inconvenient truths that manufacturers prefer to hide become
glaringly clear.

1. The Reality Behind the "Water" Label: Impact on the Biological Reactor

®  The lllusion of "Cooling":
When you apply water to the skin, the surface temperature drops momentarily as the
water evaporates (evaporative cooling). However, this is the equivalent of splashing a
bucket of water on the outer wall of a reactor. It does absolutely nothing to facilitate the
"exhaust windows"—the mechanism required to release heat and fluid from the
internal core (the Heat Exhaust and Drainage Window).

e  Diluted Efficacy:
When "Water" is the main ingredient, it inherently means that other components, such
as Job’s Tears extract or anti-inflammatory agents, are present only in trace amounts.
One must conclude that these products are formulated not to "deliver ingredients," but
to "cheaply inflate product volume."
2. Fatal Flaws from the Perspective of "Heat Exhaust & Drainage"
If we accept that "Heat Exhaust and Drainage Obstruction” is the root cause of skin
trouble, this formula is not a remedy—it is a dangerous "insulator” that accelerates a
reactor meltdown.

®  The Risk of Water-Induced Swelling:
Flooding the skin with a water-heavy product causes the stratum corneum to over-
absorb and swell (maceration). While the skin may appear "plump," the boundary layer
(skin barrier) actually becomes waterlogged and loses its structural integrity. This
swollen tissue physically compresses and narrows the "Exhaust and Drainage
Pathways (Pores)," fundamentally disrupting the body's autonomous excretion cycle.

e  Physical Blockage by Polymer Films:
Film-forming agents like (Styrene/VP) Copolymer create a thin, plastic-like membrane
on the skin surface. While this provides a cosmetic smoothness, for the Biological
Reactor, it is nothing less than "sealing the exhaust vents."
o Stagnant Heat: It inhibits radiant heat (infrared) emission,
reflecting and trapping heat inside the skin.
o Blocked Drainage: It physically blocks moisture excretion,
trapping "humid heat" within the boundary.
This process of "swelling with water and sealing with a film" creates a temporary
illusion of coolness, but in reality, it artificially induces a "Heat Island Effect" by
completely deactivating the exits for internal heat and water.
3. Why Does a Product "That Shouldn't Sell" Continue to Dominate?
This is an addiction to "Low-Cost Security" within modern society.

The Reality (Biological

Stakeholder ||Internal Logic Reactor Perspective)

"If water is the main ingredient, we can
slash production costs. As long as it
doesn't cause immediate visible trouble, it
will keep selling."

Profit-driven formulation
that prioritizes cost over
physiological function.

Manufacturer|

"It's cheap, so | can use a lot. It's mostly
water, so it feels safe. The anti-
inflammatory stops the redness (so | feel
‘cured')."

Short-term relief that
masks the underlying
system failure.

Consumer

Conclusion: It is not so much that consumers are "ignorant," but rather that they have
been effectively brainwashed by a powerful marketing narrative that equates "Moisture
Volume (drenching the skin)" with "Virtue." In the eyes of the Biological Reactor, we
have an irrational market where no one points out the futility of "splashing water on
the surface while the exhaust vents are taped shut."”

4. Accountability and the Mission of "Umi-no-Mori™"

Manufacturers bear the responsibility for concealing the physical truth that "True
beauty lies in excretion." Consumers, too, bear the responsibility of settling for the
"narcotic of low price" instead of pursuing the essence of health.

Umi-no-Mori™ does not sell the deceptive comfort of water-diluted solutions.

"Your skin does not lack water; it lacks the ability to 'release’ heat and water."
By shifting the paradigm from "Replenishing Water (Input)" to "Excretion and Radiation
(Output)," we can transform consumer ignorance into an "Awakening" and shake the
foundations of the existing skincare giants.




