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Consumer Needs Gradually Shift from "Symptomatic Relief" to
"Fundamental Cure”

Comparison of Consumer Psychology for "Symptomatic" vs.
"Fundamental™ Skincare

Feature

Symptomatic Skincare
Products

Fundamental Skincare Products

Problem Faced

Severe skin issues (intense
itching, pain, redness,
cracking, etc.)

Chronic skin troubles, recurrent
inflammation, and impaired barrier
function

QOL Preservation

Structural Improvement (Long-

Lc;z:rlorlty (Immediate escape from term assurance/prevention of
"current" distress/urgency) recurrence)
g:tr:?:iisne Speed & Certainty Sustainability & Prevention
Priority (Immediate relief of suffering) [|(Strengthening the skin itself)
Product's Immediate t_afflcacy that can "Long-term peace of mind that the
soothe suffering that keeps M :
Greatest K iah i skin will grow stronger over time,
Appeal one awake at night, even i ensuring it won't happen again.”
temporary." ’
Consumer "First-aid kit," "talisman," ":ir:;\(/:z?;maenntir:n :Eee :;:Iutrj‘chan "
Psychology "relief felt immediately after panying ge,

Descriptors

use

"being able to trust one's own skin
(self-efficacy)"

Perception of
Long-Term
Effect

Secondary for the moment
("Emergency treatment to get
through today's pain")

Paramount Importance
(Expectation for "skin quality
improvement" and "fundamental
healing")

Summary: Differences in Psychological Approach
Difference in Time Horizon:
e Symptomatic: Focused on bringing the pain down to zero "right
now, this moment." (Self-Emergency)
e Fundamental: Prevention and investment to avoid repeating the
same suffering "in the future.”
Difference in Objective:
e Symptomatic: "Rescue” aimed at restoring QOL from negative to

Zero.

e Fundamental: "Restoration of Self-Efficacy” and "Dignity"
aimed at elevating QOL from zero to positive.
Difference in Valued Proposition:

e Symptomatic: Physical "Immediate Efficacy & Soothing Power.

e Fundamental: Time-intensive "Structural (Essential)
Assurance.”

Consumer Needs Shift in Phases of Skin Trouble

Phase

Psychological State

Need (Desired Value
Proposition)

Acute Phase
(Flare-up)

Urgency of Distress (Self-
Emergency)

Symptomatic Relief (Immediate
efficacy, soothing)

Chronic
Phase (Stable)

Anxiety over Recurrence &
Desire for Improvement

Fundamental Cure (Sustainability,
skin quality improvement)

Consumer needs gradually shift from "Symptomatic Relief —
Fundamental Cure." These two psychological states and needs are not
contradictory but rather complementary, evolving in stages based on the
severity and progression of the skin trouble. This is a critical perspective for
formulating effective marketing strategies and articulating product value

propositions.
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