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Fundamental Cure:
Communicating the Essence of Change to Consumers

Introduction

If a brand commits to symptomatic relief (or palliative care), it is
crucial to clearly communicate the product's maximum limitations to
consumers. Conversely, if a brand commits to a fundamental cure
(or root cause treatment), it is essential to clearly communicate the
essential change the product delivers.

The deepest reason consumers seek a "fundamental cure" is not just
the temporary alleviation of superficial symptoms, but the desire for
sustainable reduction of mental and economic costs that lies
beyond—the fundamental human desire to be truly free from skin
problems and live a life without restriction.

In response to this core desire, we clearly communicate the
maximum efficacy, benefit, or change that consumers can achieve
through the use of our product.

Rationale for Seeking Fundamental Improvement: Sustainability
and Self-Reliance

While symptomatic relief aims to temporarily alleviate current
discomfort (a decline in Quality of Life or QOL), a fundamental cure
aims to eradicate future discomfort and costs, promoting the skin's
self-reliance. Specifically, we aim to:

"Enhance the skin's inherent recovery power (self-vitality), enabling it
to appropriately adapt to the external environment and maintain a
healthy state without excessive reliance on cosmetics."

1. Avoiding the Risk of Recurrence and Chronicization

¢ Skin Self-Reliance (Autonomy): The primary goal of a
fundamental cure is to restore and strengthen the skin's
natural barrier function and self-repair capabilities (the skin's
"will"). This allows the skin itself to resist external changes
and minor irritations, leading to a skin quality that is less
prone to troubles.

e Long-Term QOL Stability: While symptomatic treatment
leads to temporary QOL decline every time symptoms recur,
a fundamental cure significantly mitigates the risk of
recurrence, thereby stabilizing one's Quality of Life (QOL)
over the long term.

2. Liberation from Mental and Economic Costs

o Breaking Free from "Dependency": Dependency on
symptomatic treatments is often accompanied by the mental
pressure of "having to continue using the product" and
anxiety about worsening symptoms. A fundamental cure
signifies liberation from this state of product dependency.

e Cost Efficiency: This approach reduces the financial burden
of continuously purchasing superficial treatment products
over the long term, and minimizes the consumption of time
and effort required to maintain skin health.

Ultimately, a "fundamental cure" is a wise investment to avert
future pain and persistent costs—a deeper yearning to transition from
a "life dictated by symptoms" to a "life where one can maintain
health through their own power."
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