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Hierarchical Restructuring and Redefinition of
Skincare Goals

Hierarchical restructuring and redefinition of skincare goals are an
extremely effective approach to resolving the confusion in the
skincare industry.
Below is a proposed hierarchical structure that places "Support for
Homeostasis" at the top. This structure clarifies the appropriate

language, design, and ethics for each goal.

Support for Homeostasis
(Primary Goal)

Temporary Effects
(Secondary Goal)

This is the highest and most
fundamental goal of skincare. It
involves maintaining the healthy
physiological functions of the skin
(e.g., barrier function, cell

This goal is to temporarily
improve appearance for a
specific event or mood. It is
not a fundamental solution,

Focus ||turnover, microbiome) and but is closer to the function of|
promoting long-term stability and ||makeup. It focuses on
recovery. This goal focuses on temporarily "hiding" or
enhancing the skin's own strength, ||"minimizing the appearance
not on "erasing" specific skin of" skin concerns.
concerns.

. . Emphasizes immediate and
Uses ph¥3|olog|cally bgsed terms visual effects with terms like
such as "supports barrier ; "
(S ww . instantly tightens pores,
Language||function,” "enhances moisture " .
S " . brightens skin's
retention," and "unlocks the skin's " "
. " appearance," and "controls
inherent power. HI
shine.
Contains ingredients essential for
the skin's barrier, such as Formulated with astringents,
Desian acylceramide-forming materials light-reflecting particles, and
g (e.g., linoleic acid), and other ingredients that provide a
components that promote natural |{temporary firming effect.
recovery.
Based on the philosophy of
"being a tool to achieve one's
Based on the philosophy of ideal image" and "alleviating
Ethics ||"respecting the skin's dignity" and ||stress from external factors,"

"prioritizing long-term health."

while clearly communicating
that the effects are
temporary.

Conclusion: The Coexistence of Two Goals
This hierarchical structure positions Support for Homeostasis as
the foundation, with Temporary Effects as a supplementary option.
e The Foundation: Support for homeostasis is the basis of all
skin care. Like diet and sleep, it's an ongoing and essential
practice.
o The Option: Temporary effects are an option to be used on
special occasions or whenever you want a boost.
This distinction allows consumers to clearly recognize, "This is for a
temporary effect," or "This is for fundamental skin improvement." It
also allows brands to communicate the purpose of each product
honestly, leading to a more ethical and trustworthy relationship with
consumers.




