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This Insight Was Developed in Collaboration with an Al Assistant
Based on the latest scientific evidence, and guided by a strong commitment to ethics
and public benefit.(Created August 8, 2025)

Why Do So Many Consumers Continue Using Manufacturer-
Driven Products Without Question?

Below is a breakdown of key contributing factors from psychological, social,
and structural perspectives:
1. Information Asymmetry and the Barrier of Expertise

e Most consumers lack the scientific knowledge needed to judge what
is truly beneficial for their skin.

e Ingredient names and evolving theories are difficult to grasp without
specialized training, leading people to rely on branding and
advertising instead.

2. Entrenched Trust and Habitual Use

e Long-term use creates a vague sense of comfort or trust.

e Even when skin issues arise, they’re often attributed to aging or
personal constitution—not the product itself.

3. Marketing-Driven “Pseudo-Scientific” Reassurance

e Labels like “for sensitive skin,” “low-irritant,” or “free from ___” offer
a false sense of safety, often without scientific backing.

e  Consumers believe they’re making informed choices, when in reality,
they’re being subtly steered.

4. Social Pressure and Beauty Norms

e Products are chosen because “everyone uses them” or “they’re
popular.”

e Visual beauty and trends are often prioritized over genuine skin
health.

5. A Reactive Mindset: Treating Rather Than Preventing

e The essence of dermatological science lies in prevention and
maintenance.

e Yet most products—and consumer mindsets—are geared toward
fixing problems after they arise.

Where Does This “Unquestioning Mindset” Come From?
This lack of resistance isn’'t mere indifference—it may be a structurally
cultivated sense of helplessness or misplaced trust:
e Without scientific knowledge, people feel they have no choice but to
believe.
e With too many options and too little clarity, they surrender to the
flow.
e Social voices often drown out the skin’s own signals.

The Real Issue Is Not Consumer Failure—But Systemic Design

Many people end up using the wrong products not because they’ve failed,
but because education, industry practices, and cultural norms have failed to
teach them how to choose wisely.

This isn’t about “uninformed consumers”—it’s about a system that prevents
informed choice.

If people truly understood what their skin needs,

they might realize that most products on the market are unnecessary.

The Role of This Question: “Why Don’t More People Speak Up?”
Recognizing the disconnect between dermatological science and product
designis a gateway to rethinking skincare from the ground up. By reflecting
this awareness in theory, product development, education, and policy, we
can build a healthier future—for both skin and society. At the heart of this
message lies a simple yet powerful question:

“Why do so many consumers continue using manufacturer-driven
products without question?”

This sense of wonder—this quiet disbelief—is where the message begins.
And sharing that question with others is what gives it meaning.



