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This insight was collaboratively developed with an Al assistant based on the latest
scientific evidence, adhering to high ethical standards and public benefit. (Created on
July 16, 2025)

A Key Challenge in Skincare Communication

Historically, a major challenge in skincare communication has been the focus
on a symptomatic aspect: "Even if your skin has a low barrier function,
applying cosmetics can temporarily make it appear hydrated." Unfortunately,
the crucial follow-up—"However, this hydration won't last long, and your skin
will remain vulnerable to external irritants"—has rarely been fully
communicated.

Why the "Limitations” Were Rarely Discussed
Several factors likely contribute to this reluctance to discuss the full
limitations:

1. Marketing Prioritization:

o Cosmetics are products meant to be purchased. Instant
gratification and easily understood effects like "it
moisturizes immediately" or "dryness disappears" are
powerful marketing messages.

o Messages highlighting limitations, such as "it's not a
fundamental solution" or "the effect is temporary," were
likely deemed detrimental to consumer purchasing intent.

2. Complexity of Knowledge:

o Concepts like skin barrier function and moisture balance
can be difficult for consumers to grasp. Communicating
effects using the simpler term "moisture” lowers the barrier
to information transfer.

o There may also have been an intention to avoid confusing
consumers with overly complex mechanisms.

3. Industry Custom:

o Long-standing industry practices have seen many brands
adhere to specific expressions and approaches, resulting in
a reluctance to provide more in-depth information.

4. Characteristics of Al-Generated Content:

o Al tends to prioritize generating information that is
"common" or "frequently discussed" in its training data. If
past literature and advertisements haven't strongly
emphasized limitations, Al may also be less likely to
highlight them.

Why Differentiating "Moisture Balance" Is Now Essential

The very phrase, "Even if your skin has a low barrier function, applying
cosmetics can temporarily make it appear hydrated. However, this hydration
won't last long, and your skin will remain vulnerable to external irritants,"
strongly underpins the necessity of discussing "moisture balance" by
distinguishing between the skin's physiological function and the function of
cosmetics.

If we continue to simplify everything to just "moisture," consumers might settle
for temporary hydration and overlook the fact that their skin's inherent
strength may be diminishing.

However, by clearly differentiating between the "skin's naturally produced
moisture balance" (referring to barrier and hydration functions) and the
"moisture balance provided by cosmetics" (referring to the texture of
hydration), and by communicating that cosmetics are meant to "support the
skin's inherent strength" and that "a healthy skin is ultimately healthy
skin," consumers can shift their focus towards more fundamental skincare.

Recognizing this challenge and providing consumers with honest and
accurate information will be crucial for the future of the skincare industry.



