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The Modern Consumer's Deep Psychology:
Beyond Functional Needs to "Emotional Value"

This insight was developed in collaboration with an Al assistant
based on the latest scientific evidence, upholding high ethical
standards and public interest. (Created on July 10, 2025)

In understanding today's consumers, it's crucial that the desire to
clear up a skin rash (a functional need) often stems from a deeper
wish to feel confident in public (an emotional need). Given this
relationship, while the "entry point" for consumer purchasing
behavior is often an immediate functional need, what truly needs
to be satisfied is the underlying, fundamental emotional need.

Functional Needs: Immediate vs. Fundamental

Consumers first become aware of specific, immediate problems—
their immediate functional needs. For example, this could be
the need to "clear up this skin rash right now." However,
temporary solutions often lead to anxiety about recurrence,
preventing true satisfaction.

This is where fundamental functional needs become vital.
Desires like wanting to "prevent skin rashes from recurring," or
addressing the root cause of a problem for a long-term solution,
are key to genuinely fulfilling those deeper emotional needs.

Emotional Needs: The True Motivation

The emotional need to "feel confident in public" cannot be fully
met by merely a temporary improvement in a skin rash. As long
as there's fear of recurrence, complete confidence remains
elusive. The peace of mind that comes from a skin rash being
fundamentally resolved and no longer a concern is the true
foundation for realizing that emotional need.

The Core of a Practical Approach

Given these points, the practical approach for engaging with
today's consumers is as follows:

While using the immediate functional needs that consumers
recognize as the "entry point for dialogue,” it is essential to
identify the customer's unique, core "emotional needs" that
lie beneath. Based on this, communication and proposals
should be structured by focusing on the "fundamental
functional solution” that genuinely satisfies these emotional
needs.

Through this approach, businesses can build deeper empathy
with customers, positioning themselves not just as providers of
products or services, but as partners who enrich the customer's
life.



