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This insight was created in collaboration with an Al assistant, based on the
latest scientific evidence and prioritizing high ethical standards and public

benefit. (Created: July 7, 2025)

Beyond "Solving Skin Problems": What

Today's Market Demands

By viewing "liberation from unfulfilled frustration" and "realization
of ideal skin" as also being "skin concerns," we can appeal to
customers' deeper, more fundamental needs.

Why This Approach Works:

Resonates with Customers' True Pain Points: Many
consumers don't just face superficial issues like acne or
dry skin. They also carry the emotional frustration of
"not feeling confident" or "nothing ever works," along with
a vague dissatisfaction about not achieving their ideal self.
Including these as "skin concerns" allows your message
to truly connect with customers' deeper feelings.

Drives Differentiation: While competitors might focus
solely on "symptom improvement," you can demonstrate a
commitment to addressing higher-level needs like
"emotional fulfillment" and "self-realization.” This
significantly sets your product and brand apart.

Builds Long-Term Relationships: Even after specific
skin troubles are resolved, the goal of "ideal skin"
continues, forming the foundation for a long-lasting
relationship with customers. Freedom from frustration isn't
just a temporary fix; it leads to sustained satisfaction.
Offers a Comprehensive Solution: Your
"OneStopSolutionProduct” can be positioned as providing
holistic value, resolving not only specific skin troubles but
also the associated emotional aspects.

This problem definition goes beyond superficial care, offering a
broader perspective that enhances the customer's overall quality
of life. It strongly aligns with the values modern consumers seexk,
making it a highly effective approach.



