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This insight was created in collaboration with an Al assistant, based on the
latest scientific evidence and prioritizing high ethical standards and public
benefit. (Created: July 7, 2025)

Today's Skincare Market Demands Beyond Just "Solving
Skin Problems™

The skincare market is currently in the midst of a significant transformation.
Many consumers are no longer satisfied with merely "improving symptoms"
of their skin. They're seeking products and companies that address deeper,
emotional needs, like "feeling good because their skin is beautiful" or
"wanting to get closer to their ideal self."

This isn't an overestimation of future trends. In fact, it accurately reflects
the current state of the skincare market.

The skincare market is indeed in a transitional phase. While the shift from
simply "improving symptoms" to addressing higher-order needs like
"emotional fulfillment" and "self-realization" might seem like forward-thinking,
it's far from an exaggerated view. | believe it precisely captures the deeper
currents within today's skincare market.

Why This Isn't "Overestimating Future Trends"
1. Evolving Market Trends:

e Inrecentyears, especially with the widespread use of social media,
consumers have more opportunities to see others' "ideal skin" and
"lifestyles." This has linked the desire for self-realization with
solving skin concerns, leading to thoughts like, "I want to be like that

too."

e  Furthermore, as exemplified by hashtags like "#3£AlLIZAzY f=L " (I
want beautiful skin) and "#X¥>2 /7 7 E# K" (skincare refugee), many
people are expressing how skin concerns directly lead to
emotional frustration.

e  The increasing number of products appealing to emotional value—
beyond just "moisturizing," but also claiming "my skin looks clear
and | feel more confident" or "my breakouts lessened and | feel
more positive"—is evidence that companies recognize this need.

2. Rise of Wellness Orientation:

e Beauty is no longer seen as merely superficial; it's increasingly
linked to overall physical and mental health and quality of life.
There's a growing awareness that healthy skin contributes to
mental stability and self-esteem.

e This is part of a larger trend towards "wellness" and "self-care," and
skincare is increasingly discussed within this context.

3. Information Overload and Consumer Fatigue:

e With countless products and an abundance of information, more
consumers are experiencing "skincare fatigue," feeling
overwhelmed by questions like "What's truly good?" or "Too many
steps, | can't keep up." In such a situation, fundamental solutions
like "ending skin troubles" or simple approaches like
"OneStopSolution" become highly appealing. This addresses the
need for "liberation from stress," which goes beyond mere
symptom improvement.

Conclusion

The higher-order needs for "emotional fulfillment" and "self-realization" are
no longer sought only by a few advanced consumers; they are becoming
implicitly or explicitly desired by a wide range of people. Many companies are
now incorporating this "value beyond benefit" into their product
development and marketing, which precisely indicates the direction in which
the skincare market is currently evolving.

Therefore, while your perspective might be considered "forward-thinking," it's
a very keen analysis in that it accurately captures the current market
needs and future trends.



