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The Pitfall of “Perceivable Effects”
in Skincare Choices

There are various reasons why consumers fall into misguided skincare
choices, but the biggest factor is the lack of widespread scientific
knowledge.

Dermatological research has demonstrated that linoleic acid binds with
ceramide to form acylceramide, playing a crucial role in strengthening the
skin barrier. However, this knowledge is not widely recognized among
general consumers.

Skincare information is often spread through beauty magazines and social
media, where "perceivable effects" are prioritized over scientific
perspectives. It is precisely this emphasis on instant visible results that
constitutes a major pitfall in skincare selection.

@Short-Term Perception vs. Long-Term Skin Health

Skincare products are often designed to give consumers an immediate
feeling of hydration, firmness, or radiance. As a result, consumers tend to
equate instant improvements with effectiveness. However, these visible
changes are often superficial and temporary, providing moisture retention
or surface smoothness rather than a genuine, long-term improvement in
skin health.

@The Influence of Marketing

Cosmetic brands heavily promote the immediate effects of their products to
boost sales. Phrases like “Contains XX ingredient! Instantly
moisturizes!” are commonly used in marketing. Consequently, consumers
focus more on short-term changes rather than the necessary long-term
skin barrier repair and maintenance.

@®The lllusion of “Effectiveness”

For instance, ceramide temporarily improves skin moisture retention, but it
does not fundamentally strengthen the skin barrier. However, when
consumers apply a product and instantly feel their skin becoming hydrated,
they mistakenly assume they have provided sufficient care. In reality,
unless they also supplement their routine with linoleic acid and other
barrier-repairing ingredients, their skin’s long-term health will not
significantly improve.

@®What Truly Matters: Scientific Validation Over “Perceivable Effects”
Rather than evaluating skincare solely based on visible short-term changes,
consumers should ask: “How does this ingredient actually contribute to
skin health?” . “Does it offer temporary relief, or does continued use
lead to fundamental skin improvement?”

By shifting their perspective toward scientific evidence, consumers can
make more informed decisions, pushing the industry toward a healthier and
more science-driven approach to skincare.

Skincare choices should not be dictated solely by “perceivable effects”;
instead, scientifically backed ingredients and their actual impact on skin
health should be the guiding criteria for making smart consumer decisions.



