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Research Report Contributing to Advances in Dermatology

Consumers in the Information Age
- A New Era of Skincare Led by Informed Consumers -

In the information age within mature societies like Japan, the
number of informed consumers in the cosmetics industry is
expected to increase significantly. As consumers become more
proactive in gathering information and carefully evaluating their
options, the value of high-quality products and fundamental
skincare approaches is likely to be widely recognized in the
cosmetics market.

For example, more consumers are seeking not only detailed
information about ingredients and usability but also product
descriptions rooted in dermatological theory and evidence. This
will push companies to adopt greater transparency in their product
offerings. Additionally, the influence of word-of-mouth and reviews
may grow further, potentially outweighing traditional advertising, as
consumers prioritize the voices of actual users.

As these changes progress, the groundwork for market success
will shift towards products that emphasize not just short-term
effects but also the long-term health and beauty of the skin. It will
be fascinating to observe how Japanese consumers evolve in this
context. From your perspective, what changes have you noticed
so far?
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