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Research Report Contributing to Advances in Dermatology

Skincare Products in a Mature Society
- From Immediate Results to Healthy Beauty: The Challenges of
the Skincare Market -

Despite the self-evident truth that maintaining skin barrier health and
promoting turnover directly contribute to solving skin problems, the
modern skincare market continues to cater to consumer demands for
immediate results, offering populist products one after another. Is this
situation truly acceptable?

Many companies fail to put forward this fundamental and universal
principle and instead focus on products with short-term effects. This
may be because such approaches are more profitable. Naturally, as
private enterprises pursuing profit, this is to be expected. However,
from the consumer's perspective, this seems to deviate significantly
from the essence of healthy skin, which is cause for concern.

Maintaining skin barrier health and promoting turnover, which are
fundamental principles of dermatology, are exceptionally important in
resolving skin issues. However, in the current skincare market,
long-term health benefits are often sidelined in favor of immediately
visible effects such as improved dryness, firmness, and the temporary
coverage of wrinkles—approaches primarily focused on symptoms
rather than solutions. This tendency is influenced by consumer
psychology, where immediate changes hold strong appeal, and by the
profit-driven management strategies of companies evaluated through
sales figures.

One reason many companies hesitate to emphasize the
dermatological facts regarding "skin barrier health" and the
"importance of turnover" is that products offering immediate results
are easier to promote in the market and more likely to stimulate
consumer purchasing intent. Products that yield rapid results have a
stronger impact in advertising and word-of-mouth, leading directly to
increased sales.

Of course, this is merely the current market mechanism. As private
enterprises engage in competition, the influence of consumer needs
and corporate profit goals is inevitable. However, in a mature society
abundant in goods, consumer education and the rise of informed
consumers ensure that, in the future, the value of fundamental
solutions will be widely recognized, and the demand for products
emphasizing long-term skin health and beauty will undoubtedly
increase.

Although the fundamental health of the skin depends on maintaining
skin barrier integrity and promoting turnover, the modern skincare
market often overlooks this essence due to the demand for immediate
results.
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